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Our Mission

We are the leading tourism
iIndustry collaborative
committed to enhancing
the economy and quality
of life through:
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e Supporting industry development and
individual operators

o Actively facilitating parther engagement
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Board Of
Directors

Gordon Orr
Chief Executive Officer

Felicia Krautner

Communications
& Executive Assistant

Lynnette Bain Jason Toner

Vice President Destination Development Director of Marketing & Communications

Lionel Kernerman Megan Cornwall Lindsay Gammon

Manager of Destination
Development

Partnership Specialist Manager of New Media

Part Time Visitor Jessica Riley Ron Roy
Services Specialists Service Support Coordinator Marketing Analyst
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Board Of Directors

Executive

e Mayor Nelson Santos - Chair
e Danielle Breault Stuebing - ERCA, Vice-Chair

e Gordon Orr - Secretary/Treasurer*

Directors

Mayor Drew Dilkens - City of Windsor

Warden Gary McNamara - County of Essex

Mayor Ray Durocher - Township of Pelee

Councillor Jeewen Gill - City of Windsor

Deputy Mayor Crystal Meloche - Town of LaSalle

Councillor Jo-Anne Gignac - City of Windsor

Natalie Lepine - Director, Resort & Hotel Sales, Caesars Windsor

Tom O’Brien - Partner, Cooper’s Hawk Vineyards

Chris Savard - General Manager, Devonshire Mall

*non-voting member
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STANDS STRONG

Year in Review

A MESSAGE FROM THE CEO

Gordon Orr, Chlef Executive Officer

pond. Restart. Recover. Thase are

15 thot, prier to the 2020 COVID-%

lemic, would not have been
ated in such 0 meoningful way with
urism ond hospitality industry. Yet
ave redenned us since the global
ak hit Windsor Essex last Mach,

Ly protocols have gone into ploce
wrb the spread of the virus, & has
a staep price for owr industry -
vaotad through a koss in both
ond expendituves.

sentad team of dedicated
fessionols, | reclized
Lo remain afloat, & wos
o increcne partnership
“der engogement and
"o working within o united
ry. Tourism Windsor Essex
ngoged with hundreds
the: Tourism

k Force, Regional Tourism
ek ssex ECONOMIC
rporations W COVID
or working Group,
gionol Chomber of
o Restourant Hotsl and
Ontorio’s Southwest
.G FOr our Borreds
© 1, BPIC Wine Country,

the forefront
ndsstrong sociol
wen critical in
@ of communty
od news stories
t-shirt sobes
o the
ores Coalition

I STRONG

Providing ongoing, timely information
theough cur onling COVID-19 Hub hos
aiso been criticol as a rescurce for owr
businesses, stokeholders, residents ond
vistoes.,

We cho became the Nt Destination
Marketing Organization in Ontario
with the ‘Safe Travels’ desigaotion and
worked with regional attractions and
hospRaity partners to get certined os
well The tomg, certined by the World

Travel & Toursm Council and the Towrism

Industry Association of Ontario, helps
bulld consumer confidence and ollows

travellens to moognize companies ancu nd
the workd that have adopted health and

hygiens stondoed protocols, 50 thay con
experience ‘Sofe Travels” whie they vait.

CERTIFIED

Ancther key focet during this time wos
o pivet our marketing to align with the

direction of our tourism portners ond this
led us Lo embrocing cur commmunities ond

businesses with cur Take-out & Patlo
Dining Guide, Winery Delivery Guide,

Brewery Dellvery Guide, and Shop¥QS to

wpport lcal retall portnens,

-

PATIOS & WINERY = BREWERY Q

Empathy. Pride. Resliency. Thess are

three words moving into 2021 we will use

a3 we navigate theough the pandemic,
wheneby you, curvalued stakeholden
and portoers, will begin to rebound

Incremeantally towaeds O better tomorrow.

DESTINATION DEVELOPMENT

Lynnette Bain, Vice President, Destination Development

Support Team: Lione! Kemerman, Megan Comwall, Jesso0 Ry

TOURISM DEVELOPMENT PORTFOLIO

Worked with EPIC Wineries to establsh consistent branded signoge
for sociol distancing ot each vineyord

Convened with the Business Improvement Associations (BLA:) of Windsor and Essex
County 10 ensure they hod the nece ssary rescwrces for their stalsholders to reopen, which
inchuded information froen the Windsor Essex Small Business Centre ond the Windsor-Essex
Reglonal Chamber of Commerce. Hosted sessions with the ONLono Buliness Improvement
Area Assoclotion

Lounched the 2nd edition of the Ontario Tourism Innovation Lab

in Windsor Essex for o second round of applications. The progeaen is
geared to find, foster ond support new, eady stoge of finding. fostering
o supporting new, eady sioge and start-up Lounem expedences,
product ideas and collabarative partnenhips

Under the federcl Canodian Experences Fund, developed o digita
poagport cofling out to the Vio ltaha distnet. The program celebeotes
the ltclion culinory ond cultural experiences, ond a mural instaliation
depicting O sense and taste of ploce.

Partrered with Ontanio’s Southwent and the Township of Pelee o
embark on o Destination Development Fion for Pelee ldand

txi:;' Winchor Essex Peles Islond will De 0 top of mind regionol

tourism destination in Ontario offering outhentic and diverse

VISION o epeences

wardea Gary McNomara Deputy Mayer Crystal Meloche
Cownty of Essex Town of LaSalle

Mayor Ray Durecher Counclior Jo-Annve Gignac
Towrnhip of Pelee City of Winchor

MISSION

Coancllior Jeewen GIll

Geaeed Monoger, Devonshire Mol

WINDSOR
e

Werked with severcl dining establishments 10 become Feaston
certined, o progrom thot recogrizes Dusinesse s commtted 10 souwrdng
Ontario grown and mode food and drink, and elevete their inclusion in
the Culinary Tourism Allance s 2021 Great Taste of Ontario Campaign

I tondern with Amberstburg Towriem, developed an ougmented
reaiity ghost Lowr to enhonce visitation in the town and its
reloted busnesses

In partnership with the Tourism industry of Canada, Tourism Industry
Association of Ontario, the Culinary Tourism Alllaace and Tweaty31
Consutiting, hosted “Blevating Canodion EXperiences ™ wordk shops
alongude developing ¢ shoulder/'winter to0son tourniam stirategy.

114 stakeholder participants

Irvested in BOndwango, a destination expernence engine platform,
10 develop varicus digital passpans for our peograms while enbancng
portnerthip engogement theough owr datcbae portal IS5

Providing VIrtudl visitor services via kve chot and o chatbot, while olso
offering in-perion services during community events and ot cur kicsk

wpoces, ol with safety measwres in ploce

We ore the hoding tourism industry colloborotive commitied to
erhoncing the regon’s economny and qualty of ire theoughc

.3 Soaptnoes
« Actively FOGIROLING POFLNST ENQODSMANE:
« Effectively morketing cur destinotion.

Tom O'Rrien
Owner, Cooper’s Hawk Vineyosd

Natoli Lepine
Cirector of Resort & Hotel Scles. Comson Windsor
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COVID-19 Hub

WINDSOR
ESSEX
A EXPERIENCES

A5 G Weodar in tha teurim and hoagitalty community, Tourism Windsor Fasax Pelad Idand racagnizas our role and responiibiity in enduring the helth and safety of o

partnars az well a3 visitors to Windsor, Eszax County and Pelee lilond. At thiz time, we are following recommeandations from cur manicipol, pecvindiol and fedaral

governments Lo implement wifeiy precoulions ond reviewing how we proceed, \We ore workin rcactively (o swpport our region during s Lime, ard wi l continue o
qp y % < 9

$hang infermation ¢k it i recaivad fiom our partnens

COVID-19 HEALTH AND SAFETY UPDATES & VISITOR INFORMATION

The Toursm Windsor Essex Peloe land Ofces ore curently dased to the public. You con find Information on the roglon by seceching out webilte, or by caliing 513-

0 during requior busness bours M-F 8:20am through 4:30pm. You can also contact info@tounsmwindsoressex.com for any inquiries or uze out Chatliot fonthe

right hand side of the screen) for mote nformation

« The Ontario Toursm Information Contre Is currently closed

« The Caoesars Windzor kicss s currently dosed

Chat With Us
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AWARDS

6th Annual
Best of Windsor Essex Awards "é
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2021 Destination Development

& Marketing Plan

o rmbe

MARKETING PLAN

MARKETING CAMPAIGNS

Best of Windsor Essex Awards
January - March

Hyper-local focused compaign where locols nominote & vote on their fovourite places
to go & things to do In Windsor Essex. In it's 6th year, this year's owords wil featurs
new categories ond topics relevant to the offects of COVID-19 on cur iIndustry

DineYQG

January - April

Capitalizing on the success of Shop2YQG, in partnership with the Windsor-Essex Regional
Chamber of Commerce, & hyper-local compaign with an ‘eat, drink and win' focus. Locals

will be encouraged to purchase take out and delivery (or dine in when appropriote) at
restourants and share their support on social media. A dota and imoge colection through

Summer of the Staycation

April - August

Hyper-local focused campalgn integroting profiles on new businesses ond new
experiences availoble in the region Lo ket locals know what to do in their own bockyard.

The campaign will also integrate cur MyTrip Oigital Itinerary Builder. integrotion with our
Staycation Expo at Devonshire Mall and owr Stoycotion Giveaway, with the opportunity
to win new experniences and ottroction passes.

Overnight Incentive Campaign
June - October

Through engogement with our Hoteber Working Group, we will lounch an Incentive-based
program Lo encourage vskation and overmight-stays in our key hotelier pertner peoperiaes

Windsor Essex Road Trip
June - October

Campaign focused acreas Southern Ontario to drive viaitors and ovemight stays n the
region, Integration with owr MyTrip Digital itinerary Bullder as wel a targeted digital
campaign to enhance engogement with newly lounched Bandwongo possports

Hollday Guide
November-December

Now In it's Srd year, our award-winning hyper-local compaign encowrnging shop local and stay
local during the holiday season, including:

« 2021 Holiday Oift Quide profiling small businesses as well as localy made gfts to give.

+ Holiday Event Guide profiling events, experences and tineraries to explore In Windsor Essex.

+ Home for the Holldays compalgn encouroging hotel stays during the holiday season to
visiting fomily & friends,
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Arts & Culture Outdoor Adventure Entertainment
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Areas of Focus
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Nonna's Shopping List
Experience

© nFO

Check-In To Win '&gl

»

Nonna's Suggestions

..
EAT SHOP EXPLORE

m Bacchus Ristorante
e - .

&
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Windsor Road Trip Rewards
Hotel Incentive Campaign
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# visitwindsoressex.com

Search Hotels

Ardval Dot

02/01/2021

Ceparture Date

02/02/2021

Check In Canada
Integration

visitwindsoressex.com

& visitwindsoressex.com

Package
Integration

& visitwindsoressex.com

VIEW OUR. MENU

Menus on
Website

& visitwindsoressex.com

WHERE CAN WE TAKE YOU

WINDSOR ESSEX
TAKEOUT &
DELIVERY GUIDE

THIS WEEK IN
WINDSOR ESSEX

SUK N 1 W H. rel “al
os L n 12 15 14 1%

Feature Area for
New Content
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Windsor
Amherstburg

EsseXx
Lakeshore
LaSalle
Leamington
Kingsville
Pelee Island
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